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“fter one fund-raising affair for

John Kennedy's 1960 presiden-

tial campaign, the young candi-

dute is sald to have told iis
organizer to give the ‘contributions in
_ checks to his aide Ted Sorensen, but to
give tha cash ones to him personally.
The organizer i3 repofted to have
replied, "k really doesn’t make much
difference whether you're running for
President ar city council, it all works the
same, doesn’L i7"

*Campaign Mongy'’ takesa close laok
at hew it all works™' in the eough-and-
tumble of state politics i the "post.
Watergate era.

Althougk the book recounts numerous
instances of large contributions by

special interest groups like bankers,
building contractors, doetors, and labor
/ *ans {all of whom have more than an :

idle curiosity in state regulations and
expenditures), muekraking fans are apt
Lo be disappointed by its sober analysis
of & complicoted problem for American
EY AIMING AT the state level,
“'Campaign Money' helps fill a gap in
studies of eampaign financing, which
typically focus on politics at the national
lewel. .
Indeed, this study was condocted hy
the organization which hes contributed
the most to our understanding of money
in politics — the Citizens' Rescarch Foun-

- dation, Its director, Herbert E. Alexan-

dor, has himsetf aceounted for moch of
our knowledge at the national level.
In this book, Alexender has collected

. studies on the inancing of campkigns in

len states: Califormia, Florida, Georgia,
Kansas, Maryland, Massachusetts, New
York, Ohio, Pennsylvania, and Taxas,
All of the studies deal wilth the 1974
glections and almost all are limited to
gubtcrmotoria] contests. However, some
cormmenl on races for other statewide
offices and oceasionally the 1.5, Benate,
THESE TEN chapters were all writtan
by professional newspaper reporters
who covered the campaigns in their
slates. Thus the bulk of the book consisls
of journalistic accounts of office-sesking,
fund-raiging, and vole-geiting during
the first general elaction afler Waler-
gate. The candidates in 1974 had to
comend with arcused public c¢oncern
ahout monay in politics and also had to

e

nperate within now laws governing

political campaigns.
Inhis introductory chapter, Alexander
points out that 49 states betiwesn 1972

and 1974 enacted statuiez to raform
campaign practices, In varying ways and |
to various degrees, these reforms deslt’

with the disclosure of campaigr contri-
butions, limitations upoen sech contribu-
tions, and enforcement of viclatwna.
None of the states discussed in the
book provided for public financing, bui
all enacted campnign reform laws. The

politics involved in passing thosa laws, .

their specific provisions, and their
apparent effect upon the campsign are
discussed in idiosyncratic detail in each
chapter.

The suthors make hitle effort tﬂ
evaluate their own atate's practics within
any broader context, but the determined

render bepins to draw certain conclu-/
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sions from the different experiences.

IF THE HEAVY dosage of names,
organizations, rules, and figures in the
state chaplers obscure the more general

lessona hecause of the tedium of detadl,

the last chapter by noted Washington
Post reporter, David 8. Broder,- nicely
surnarizes the experiences ond conclo-
sioms. : b
- Many readers atiracted to @ book on
campaign reform are apt to bé surprissd
by the posilions taken by Broder end
Alexander on the rola.of political parties
in compaign finance. Both are concernad
aver the weaknesses of the political
patties in state as well os natmnal
campaigns,

Broder cuntends that funds shouid be
channeled *'through paries rather than
directly (¢ cundidates'", and Mexnndar
says, “'Ultimately, the way to get more

- aecountability and responsibility in poli-

tical finance would seein to be through
demoeraticelly reformed, adeguately
fupded pelitical parties, not il'llwglt
increased candidate independence.””

Perhups because I oolieve in this
prescription, which runs counter to most
reforioers’ inslincts, T G “Gurnpinign
Money'" to ba an important contribution
tn our understanding of campaign fi-
nances, [t should be a challenge to those -
who think ﬁlh&rwwe
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